


CRISIS
MANAGEMENT

& MOBILE SOLUTIONS

“Force
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MOIOI EIMAXTE

H 61€Bvins opdda twv enayyedpatwyv nou anacxodoUHE, N TEXVOYVWoia
WV OTEAEXWV PAs Kal N TEXVOYvVwoia nou 81a0€toupe otous TopEis twv
Aiktwv napéxouv unnpeoies turn-key otous akéAouBous topeis tns
Biopunxavias: MAnpogopikh otov topéa twv Enikoivwvidv, tns
Enevbuukns Tpanezikhs kal tns Xpnpatodétnons twv Enevduoewv, tns
MoAiukhs Enikoivwvias, tou Toupiopou, tou ABAnuopoU Kkai tou
MoAiuopoU pe tnv unoothpifn evos dikoUu pas IDEA LAB (n.x. pias
duvapikns, dnpioupyikns de€apevins okéyns). Eyxeiphpata 6nws to World
Congress on Information Technology (Maykéopio Xuvédpio ndvw otnv
Texvonoyia tns MAnpogopikhs - WCIT 2004, nou Ba yivel to 2004 otnv
ABnva péow tou opyaviopoU World Information Technology and Services
Alliance, www.witsa.org, 1o MNapko Yynians Texvodoyias Akponodis, Kai
10 €1n0I0 ouvédpio TEDYPEL www.gefyra.gr, €ival pévo pepikd and ta
EYXEIPNPATA NOU €XoUV NpowBNaoel enituxws td 1I6putkda péAn tns iForce
Enikoivwvies.

H MEAATEIA MAX

O1 nendtes pas eival etaipies nou €xouv nepinn@Bei oto "Fortune 500",
Aibveis kar EAANnvikES €talpies nou €xouv €lcaxBei oto Xpnupauotnplo,
NMAA ka1 KuBepvnukoi Opyaviopoi nou anodidouv zwukh onpacia otn
oTPATNYIKN TOUS NPOOEYYIoN KAl NdpOouUcia otnv NaykOopid OIKOVoUid.

H IAEOAOTIA MAX

To onpaivel:

AnpopOpNON + €1KOVA &AKEPA1OTNTA + EPEUPETIKOTNTA =1 Foree
information+imageg&integrity+ingenuity=iForce

H ¢béppouna i3 anotenei onpegio avapopds yia tnv iForce Enikoivwvies o€
ox€é0N PE TS UMNPECIES NOU NAPEXOUME, KABWS Kal tnv noiétntd Tou
anotenéopatos. H dnpioupyikn cuvépyeia gival kaBnkov pas kal o neAdtns
anotenei NAVIOTE TNV NPWIN Pas NPotepaIidTNTa.
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YIHPEZIEX

AIALKEWEIY & EKAHAQXEIX

H iForce Enikoivwvies d1a0étel povadikh spneipia éoov apopd tnv turn-
key opydvwon tns avantugns kai diaxeipions d1aokEYPewv, CUVAVINCEWV
otpoyyundns tpanézns kai €0Ikwv ekdbnAwoswyv. Zas BonBoupe va
npoodiopioste 10 KoOIVO Nou éxete ws otoxo, va avafaBbuioste us
NAapouUCIACEIS 0as, va NPOENINEEETE TOUS OUPUETEXOVIES, va pubpioete
6nes us dladikaocies pias didokeyns kal tnv napaywyn PeTd tnv ekdh-
Awon (n.x. post follow-up, kdAuywn tns ekbhAwons ota péoa evnpuépwans
Kal avaduon KOOTous).

Ka®' 6An tn Oidpkeia tou Xpdvou, OPYAVWVOUHE enions peydnns
kAipakas ekdnAwaoels Kal OIaoKEWPEIS NOU €XOUV AVUKEINEVO OUYKE-
KpIpévous kAadous tns Blopnxavias Kal NEPIOXES.

ETAIPIKH EMIKOINQNIA & AHMOZIEX XXEXEIX

Xpnoiponoiwvtas 1o diktuo Bdoswv dedbopévwv tns iForce Enikoivwvies
YIO CUYKEKPIYEVOUS TOWEIS, eipaote o€ Béon va petadbwooupe s €1I6N0Els
nou agopoUlv tnv etdipia oas oe pia €€eidikeupévn opdda otefexwy,
HéowV evnuépwaons, avanutwyv, XpPNPATIOCTWV KAl Xpnpauotnpiwy.
H epneipia kal n texvoyvwoia nou diabétoupe otov Piopnxavikd topéa,
pas kaBiotd éva noAvupo péco petddoons NANPoPopPImY, OXECEWVY HE T
péoa evnpépwons, dnpooiwv oxéoewv Kal dnpioupyias/ enavanpoo-
S1opiopou tou Brand Identity.

Y XEXEIX ME TA MEXA ENHMEPQXHX

H otpatnyikh og oxéon pe ta Méoa Evnuépwaons €xel zwUKh onpacia yia
onolabnnote enixeipnon. H iForce Enikoivwvies napéxel napdyovies-
kAg161d nou e€aoganizouv tnv enituxia kal kaBiotouv to brand identity
pias €taipias avayvwpiolyo and 1o Koivoe nou éxel enifeyei ws otdxos.
AieukonUvoupe tnv napoxh twv ak6AouBwv unnpeciwv:

Ytpatnylkn & Ixedlaouds 6oov apopd ta Méoa Evnpépwans
Centric Alapnhpion & Advertorial yia 1o Eynépio & ta Mpoidvia
YUVeVIeUEEIs TUnou Kal AVOKOIVOEIS

Off-line ka1 On-line YuvevieU&els & Alapnpuiotkés Kapnavies
Alddoyol ota Méoa Evnuépwaons pe éva dnuoocioypdpo

Kal évav NPooKeKANPEVO

e Anootonih ApBpwv péow tou AladiktUou yia Tous NEAATES Pas
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YIHPEZIEX

2XEXEIX ME ENMENAYTEX

H iForce Enikoivwvies napéxel Ynnpeaoies Mapoxns Lupfoulmv oxeuka pe
10 Marketing & tnv Enikoivwvia, Ztpatwnyikés Auoeis, Menétn ocuyke-
KPIMéVvwV nepINtwogwv Kal MAnpo@opies oxeukd pe tnv ayopd, nou
EMNIKEVIPWVOVTIAlI O€ eNeVOUTIKES UNNPEDIES UE OUYKEKPIPEVOUS GTOXOUS.

AHMIOYPIIA OMAAQN EMHPEAZMOY (LOBBYING)

Itn onpepIivh naykoéopia ayopd, n evowpdtwon opddwv ennpeacpou
eival enitakukn oto nAaiolo onolacdnnote otpatnyikns. Me tov 1pdno
autd, dieukonuvetal n dnpioupyia diavuAwv diandyou yia tnv eniteuén
TV otoxwv nou éxouv t€0ei. H iForce Enikolvwvies pnopei va oas
BonBnaoel otnv eniteugn twv otdXwV autwv o€ toniké n d1ebvés eninedo,
otous akénouBous topeis:

EidikoUs topeis tns Biopnxavias
Anpooies YnoBéoeis & Mapouaidoels
MoAukés & KuPBepvnukés YnoBEoels
MoArukn Ztpatnyikh

‘Epeuva otous avwtEpw TopEis

ETALOAAIXH EPTQN

To Tunpa Epeuvas kai Avanwéns tns iForce Enikoivwvies OUPPETEXEI,
ufonolei kal ouvtovizel enifeypéva 1diwukd Epya, Epya tns Eupwnaikns
‘Evwons kai tou EAAnvikoU Anpoéoiou Topéa, oto nAaicio twv
NPOAVAPEPOUEVWV TOPEWV NS €I01KOTNTAS Mas.

‘Ono 1o unliké Nou NePIEXETAl otnNV NAapouca 10T00€on €xel KatoxupwOei
ané wnv iForce Emkoivwvies A.E. kar 6da ta epnopikd onpata, ol
EUNOPIKES €NwVUMies, ta ohpata éoov agopd TUS UNNPECIES Kal ta
Aoydétuna nou avagépovial oto nAaiclo tou napovios, avhkouv ots
aVUOTOIXES €TaIpies A/KAl opyaviopous.
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